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ZMET STORYTELLING BIOMETRICS CONCEPT EXPLORATION 

Focus on digging deeply 

into what the Olympics 
mean to Millennials, 
including thoughts, feelings, 

associations and how these 
ideas align with their 

personal values, goals, and 
identity. 

Shared current Olympics 

promos to understand what 
messages resonated and 
why. 
 

     > Ashton Eaton 15s 
     > Rio 60s 

     > Families 60s 

Partnered with NBC Media 

Lab to show London 
Olympics creative with GSR 
readings and followed by an 

open-ended survey to 
explore what executions 

had the highest resonance. 
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E X E C U T I V E  S U M M A R Y 
Millennials see the Olympics as having the power to transform us in a myriad of ways; the element of performance pushes us 

to aspire for more, learning about other sports and cultures expands our understanding, and being open and accepting 

provides a sense of belonging to something greater. 

  

These values play out on a few levels, transforming us in the following ways: 

THE WORLD: For a generation that often gets slammed being self-centered, Millennials focus on the cultural diversity of the Olympics and its 

ability to uplift the human spirit with the hope that we can be better as a whole.  

  

MY COUNTRY: With the seemingly never-ending news cycle full of negativity, Millennials see the Olympics as a means of bringing people 

together to find common ground and open a dialogue. 

  

THE ATHLETE: Empathizing with the journey, along with its struggles and suspense, connects Millennials with the athlete in special way where 

they feel as if they are part of the team. 

  

FRIENDS + FAMILY: Millennials are one of the most multi-cultural generations in history and this comes through in how they are fans of multiple 

teams. Many of their first memories of the Olympics are rooted in family traditions and creating memories.  

  

MY POTENTIAL: Seeing the Olympic spirit in overcoming challenges inspires Millennials when they face struggles in their own life. It sparks their 

drive to do more and reminds them that their dreams are possible. 

Millennials continue to lead the way in how we engage with many ideas ï seeing how and why they participate with the 

Olympics gives insight into the potential for brands far beyond this event.  



ñWe all have an Olympic torch that 

burns within us, and the Olympics 

inspire me in a way that stokes that 

fire and pushes me to be better, to 

see the world differently, and to try 

harder to overcome obstacles.ò 
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THE WORLD MY COUNTRY THE ATHLETE FRIENDS + FAMILY MY POTENTIAL 
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THE WORLD 

THE OLYMPICS 
AN UPLIFTING LIGHT,  

MAKING THE WORLD BETTER 
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UNDERSTANDING 
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BELONGING 

ñIt sends a global message of unity. Weôre all 

different, but weôre humans and weôre the same.  

 

With all the craziness that happens in the world, itôs 

nice to be reminded that we do have some common 
ground.ò 
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ASPIRATION 
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